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Pop-Up Shops

Each year, in the lead-up to Christmas, we see strong demand for pop-up shops across major retail schemes and high
streets. This year is no exception, with a diverse mix of brands opening temporary locations nationwide to showcase
their products during the busy festive trading period.

Pop-up stores provide brands with an innovative way to engage with both existing and new customers. For some,
it's an opportunity to experiment with physical retailing alongside their digital presence. These temporary outlets
also add vibrancy to malls and high streets, bringing colour, variety, and a sense of excitement to the shopping

experience.

Pop-Up Brands
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Retail Occupancy Tracker

Tracked Representative Sample
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Bannon Trading Analysis

As at 31st October 2025
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Footfall across our retail
park portfolio in October
2025 was 0.9% behind that
of October 2024.

Footfall across our shopping centre
portfolio in October 2025 was 1.2%
ahead of October 2024. Sales for the
month were 0.8% ahead of October
2024.

High street footfall in October 2025
was 1.9% behind October 2024 and
12.1% behind pre-COVID levels
(October 2018).
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Data is preliminary in nature and subject to revision.



November 2025 | Retail Pulse

Expert Insight
By Neil Bannon

The Renaissance of Henry Street

P i N 3}
mv'QLE’\Q\i N

l

G

Despite persistent negativity surrounding Dublin’s north inner city in recent years, the Henry Street / Mary Street
district is in the midst of a genuine renaissance—one that is often overlooked behind the prevailing narrative.

Transformational infrastructure is forming the backbone of this resurgence. MetroLink, though delayed, will place its
main city-centre station on O'Connell Street, enhancing connectivity in an area already served by the intersection of
both Luas lines, one of which is now approved for extension. Complementing this are broader public-policy efforts,
including the establishment of the Dublin City Task Force in 2023 and the implementation of Dublin City Council's
2022-2028 Development Plan, both aimed at revitalising the city centre and strengthening its retail core.

While these initiatives will shape the medium and long term, the on-the-ground momentum is unmistakable today.
Clerys has reopened with Decathlon, H&M, and 6,000 sq.m of modern office space. Seven new hotels—representing
almost 1,600 rooms—are completed or planned in the immediate area. Hammerson's Dublin Central scheme is set to
deliver 44,300 sg.m of office space, two hotels, residential units, and over 2,000 sq.m of retail and F&B. Opposite this
site, the recently vacated An Post corporate offices in the GPO complex present a rare redevelopment opportunity.

Investors are taking notice, reflected in the strong interest during the recent Jervis Shopping Centre sale process but
arguably the most important validation is coming from retailers: Lovisa and Kiko, both European high street staples,
have opened new stores; Austin & Blake the diamond specialist has slotted in beside Swarovski and Pandora; and
Normal launched its first Irish store in the llac Centre late last month. This activity is not surprising when you combine
the pulling power of Arnotts—the country’s largest department store, with the largest Irish representation of Dunnes
and Penneys (2 stores each), Marks & Spencer, TK Maxx, Next, and soon one of the largest Zara stores globally
alongside one of the stable of brands from the Sports Direct group in the old Debenhams unit. Combine all these
elements with the longest prime high street in Ireland, and the result is a retail destination of exceptional scale and
strength.

Three years ago we were fed a narrative that told us Grafton Street was in terminable decline, a script silenced by the
raft of new retailers opening. What's happening around Henry Street is even more exciting & positively impactful.
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Disclaimer: This report is published for general information and is not to be relied upon. It is based on material that we believe to be
reliable. Whilst every effort has been made to ensure its accuracy, we cannot offer any warranty or guarantee of same. Reproduction of
any part of this publication is not permitted in any form without prior written consent from Bannon
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