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Transactional Analysis 
F&B Market Focus – Activity Q1 2022

Retail Requirements

Scheme Type Occupancy
+/-

(month on 
month)

Dublin Prime Streets 83%  -2.1%

M50 Shopping Centres 91%  -4.2%

Shopping Centres 
(Nationwide)

87%  +1.8%

Retail Parks (Dublin) 96%  0.0%

Retail Parks (Country) 94%  0.0%

All 89%  -1.6%

While there are concerns in the market over the removal 
of government supports to businesses and inflationary 
pressure impacting available disposable income there 
continues to be good activity in the F&B sector.  
 
We have seen strong take-up and relatively low levels of 
vacancy across the sector.  Suburban Dublin for example 
has experienced a big increase in take-up, primarily driven 
by increased footfall from remote working and the “shop 
local” change in consumer shopping habits. We are 
expecting some more activity in the F&B sector over the 
next six months, with some closures expected, however 
we are confident that these will be replaced by stronger 
and more innovative operators. There continues to be a 
strong underlying demand from both existing and new to 
market operators.
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Bannon Trading Analysis
As at April 2022

Shopping Centre footfall for April 2022 continued on 
trend at c.20% behind pre-pandemic levels (April 2019).  
Spend on the other hand remained very strong in April 
2022 and underlines the continued improvement in 
conversion being seen across our portfolio.

Our retail park portfolio continued to outperform 
other sectors during April 2022 with footfall growth 
of 14.2% versus April 2021.  More notably footfall 
in retail parks was up 8.9% versus pre-pandemic 
levels taken from April 2019.
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Expert Insight
By Neil Bannon

Retail Sales Index Values & Volumes (2013 - Present)

Inflation and its potential impact on different markets 
is the current hot topic. We are aware of a number 
of retailers who are concerned about the combined 
impact of increased transportation costs, shortage of 
staff and product availability and how each will lead to 
greater inflation. In this context it is worth reflecting 
on what has been happening in the retail sector over 
the last 10 years. Based upon the Retail Sales index 
the sector has been going through a prolonged period 
of deflation which has lasted a decade. Growth in 
Retail Volumes have outstripped growth in the value 
of retail sales consistently, implying more stock being 
sold but in aggregate at a lower price. 
 

In value terms retail sales are over 25% higher than 
they were 10 years ago, but 40% more product is 
being sold. This has been particularly relevant in 
certain sectors such as Clothing & Footwear. The 
trend has been driven by the growth of fast fashion 
and either unprofitable or marginally profitable on-line 
competition. Neither is sustainable. We would expect 
to see the lines reverse in an inflationary market 
with growth in the value of retail sales exceeding 
their volume. We have also been told over the last 
decade that deflation is bad for retail sales, i.e. that 
if the consumer believes the product will cost less 
tomorrow, then they will delay purchases. It will be 
interesting to see if the opposite effect takes place.

Period (Year / Month)

  RSI (Value of All retail businesses, excluding motor trades)
  RSI (Volume of All retail businesses, excluding motor trades)

Index (RSI Base 2005 = 100)
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PSRA: 001830
Disclaimer: This report is published for general information and is not to be relied upon. It is based on material that we believe to be 
reliable. Whilst every effort has been made to ensure its accuracy, we cannot offer any warranty or guarantee of same. Reproduction of 
any part of this publication is not permitted in any form without prior written consent from Bannon

+353 1 6477900

www.bannon.ie

Contact The Retail Team

Hambleden House
19-26 Lower Pembroke Street
Dublin 2

linkedin.com/company/bannon

twitter.com/bannon

Neil Bannon
Executive Chairman & 
Head of Consultancy
nbannon@bannon.ie
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James Quinlan
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jquinlan@bannon.ie
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Director – Property 
Management 
rgeraghty@bannon.ie
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